
Parte da proba de acceso substitutiva do bacharelato para as ensinan-
zas artísticas/deportivas

Materia: Lingua Estranxeira. Inglés
Grao SUPERIOR Data DNI/NIF

Alumno/a

Cualificación

INSTRUCIÓNS

Formato

A proba consta de dúas partes e un total de 8 exercicios distribuídas da seguinte forma.

 Primeira parte: 7 cuestións tipo test divididas en dous bloques: bloque A composto de 4 cuestións 
relacionadas  coa  lectura  comprensiva  do  texto,  bloque  B  composto  por  3  cuestións  de 
coñecementos lingüísticos.

 Segunda parte: 1 cuestión que esixe unha redacción por parte da persoa candidata.

Puntuación

Total: 10 puntos.

 Primeira parte. Cada resposta correcta outorgará 1 punto. As respostas incorrectas ou en branco 
non descontarán puntuación. A puntuación máxima desta parte será de 7 puntos.

 Segunda parte. Valorarase cun máximo de 3 puntos.

Duración

A proba terá unha duración de 60 minutos (1 hora).

Procedemento

As respostas ás cuestións tipo test indicaranse debidamente na táboa final de respostas.

Materiais ou instrumentos que se poden empregar durante a proba

Só se poderá utilizar bolígrafo con tinta negra ou azul.

Advertencia para o alumnado

Está prohibido usar material adicional para a realización da proba. O incumprimento desta norma será 
motivo de expulsión da persoa candidata e obterá unha cualificación de cero puntos.
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Parte 1

Texto

Micro trends and mass consumerism

In recent years, micro trends have become a huge part of fashion. These are tiny fashion trends that 
suddenly become super popular for a short time—then disappear just as fast. Moreover, these trends 
usually blow up on social media, especially platforms like TikTok, where people share outfits and fashion 
tips in short videos. For example, recent micro trends include the super short “micro mini skirt” and  
oversized, fluffy fur coats. 

According  to  a  2024  report,  since  the  COVID-19  pandemic  the  average  trend  cycle  has  shortened 
drastically—from lasting several years to now lasting just 1 to 3 months. This change is basically because  
of the rise of platforms like TikTok, where anyone can go viral and influence thousands. “Nowadays 
trends  are  frequently  created  by  influencers  and  anyone  with  a  strong  presence  on  social  media,” 
explains fashion analyst Jenna Alvarez. 

However,  in  the past,  trends typically  began with celebrities—singers,  actors,  and supermodels—and 
evolved slowly. Now, the process has become hyper-accelerated. Influencers with large followings can 
spark a trend simply by posting a single video. A 2022 study by BoF Insights revealed that 65% of Gen Z 
shoppers say they discover  new fashion items on TikTok,  more than through any traditional  media 
source.

There are some issues with micro trends, though. For instance, fast fashion companies, like Shein and 
Zara, quickly notice these short-term trends and start producing them in huge quantities. Because these 
clothes  are  made  quickly  and  cheaply,  they  often  entail  overconsumption  and  unethical  working 
conditions. In fact, the Ellen MacArthur Foundation reports that one garbage truck’s worth of textiles is 
landfilled or burned every second. 

On the other hand, some influencers are promoting buying clothes in a more ethical way. Therefore, they 
encourage people to decrease their purchases and avoid buying things just because they are trendy.  
“Last year I only bought two t-shirts,” said Mark Smith, a 27-year-old sustainable influencer. These new 
influencers suggest focusing on what suits your personal style, rather than following every micro trend. 
In this way, we can avoid the cycle of overconsumption and feel better about shopping.

(Text adapted from TikTok made me buy it: microtrends and mass throwaway consumerism | Lifestyle | EL PAÍS English)
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Indique a resposta correcta

A/ Reading Comprehension

1. What is a micro trend?

a) Any fashion style that lasts from a month to several years.

b) Any fashion trend that comes from TikTok.

c) A fashion trend that becomes popular quickly and disappears soon.

2. Why have fashion trend cycles become shorter since the pandemic?

a) Because celebrities post more on social media nowadays.

b) Because younger generations discover fashion items in traditional media sources.

c) Mainly because of the rise of platforms like TikTok.

3. What is one problem with fast fashion and micro trends?

a) They cause overconsumption and waste.

b) They are so expensive people can only afford two shirts a year.

c) They rely too much on Gen Z celebrities to make their products known.

4. What are some influencers encouraging people to do?

a) Have a strong presence on social media to get free items.

b) Buy fewer clothes and focus on your personal style.

c) Follow micro trends to have the best personal style.

B/ Grammar

5. This change is basically because of the rise of platforms like TikTok. In other words:

a) Despite this change, there has been a rise in platforms like TikTok.

b) This change is basically due to the rise of platforms like TikTok.

c) Regardless of platforms like TikTok, this change basically continues.

6. Fast fashion companies quickly notice these short-term trends. In other words:

a) These short-term trends are quickly noticed by fast fashion companies.

b) Fast fashion companies asked whether people were quick to notice these short-term trends.

c) Although they are short-term, fast fashion companies sometimes notice these trends.

7. “Last year I only bought two t-shirts,” said Mark Smith. In other words:

a) Mark Smith said that he had only bought two t-shirts the previous year.

b) Mark Smith told his viewers that they should only buy two t-shirts each year.

c) Mark Smith said that I usually buy two t-shirts each year.
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Parte 2

OPINION ESSAY: In your opinion, is Fast Fashion beneficial or harmful for humanity? Why? Give 
reasons for your answer. Write a for and against essay between 100 and 120 words long (between 10 
and 12 lines, approximately).

Criterios de cualificación

 Eficacia comunicativa e adecuación (1 punto)

– Trata e desenvolve todos os puntos cun contido relevante. (0,50 puntos)

– O rexistro, o formato e o ton axústanse á tarefa e ao propósito comunicativo. (0,50 puntos)

 Coherencia e cohesión (1 punto)

– As ideas e opinións son coherentes e están ben estruturadas en oracións e parágrafos. (0,50 
puntos)

– Fai un uso adecuado dos conectores e elementos deícticos propios do nivel. (0,50 puntos)

 Léxico e gramática (1 punto)

– Léxico (0,50 puntos)

– Emprega un repertorio léxico variado sobre temas propios da etapa. (0,25 puntos)

– Usa con precisión léxico referido a situacións e ámbitos propios da etapa. (0,25 puntos)

– Gramática (0,50 puntos)

– Aplica correctamente os coñecementos morfolóxicos propios da etapa. (0,25 puntos)

– Aplica correctamente os coñecementos ortográficos propios da etapa. (0,25 puntos)
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Materia: Lingua Estranxeira. Inglés

Táboa de respostas do test

Marque cun X a letra da resposta que considere correcta:

Marque con una X la letra de la respuesta que considere correcta:

TÁBOA DE RESPOSTAS

Nº A B C

1 X

2 X

3 X

4 X

5 X

6 X

7 X

Preguntas tipo test / 7

Produción textual / 3

Total /10
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