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Whose round is it? 

Most Brits come round to the smell of tea or coffee in the morning, a caffeine help that continues 
to provide support to millions throughout the day, although many office workers will reach as 
readily for the water bottle as for the mug these days. A glass of wine isn’t unusual as an 
accompaniment to food in the evening but most Brits still save their alcohol consumption for 
dedicated drinking ‘sessions’ in the pub or, less often, at home. Friday and Saturday nights are still 
the main candidates for a pub visit. 

When Brits socialise, they often do so with an alcoholic drink in hand –chatting over an evening 
coffee is rarely the British way. Such habits gave birth to the public house, integral to popular 
British culture for centuries. The nation’s 60,000 pubs provide a place to meet after work, to catch 
up with friends or to enjoy a meal with the family. They still account for two-thirds of all beer 
consumed in the UK. Reputations are built on the quality of food served, and the addition of beer 
gardens and live music; most pubs still open at 11am and close not long after 11pm. 

Beer is the queen of alcoholic drinks in Britain. Wine, however, is a different story. Despite enjoying 
a glass or two, the British still have some problems with wine. Wine snobbery, or the idea that wine 
knowledge is indicative of social status or intellect, is still noticed. A recent survey revealed that 
over three-quarters of diners feel uncomfortable when asked to taste the wine in a restaurant. A 
similar number are dissuaded from ordering a wine they can’t pronounce, and nearly half admitted 
that the price of a bottle was the main factor in choosing wine. 

Many have started to worry about the ‘new’ British disease: the excesses of consuming alcohol, 
generally known as the ‘boozy culture’. More and more adults nowadays drink in order to get 
drunk and especially young adult males are genuinely fond of episodic heavy drinking. Ongoing 
Government initiatives to reduce alcohol consumption seem quite unsuccessful. 

1.- Write a summary of the text in English, including the most important points using your 
own words (approximately 50 words; 1 point) 

2.- Mark the following sentences true/false (T/F) according to the text. Then write the part 
(and ONLY that part) of the text which justifies your answer (1 point; 0.25 each). 

a) Today, water and coffee compete for being the favourite. 

b) British people are used to drinking wine with meals. 

c) Drinking wine indicates you are wealthy. 

d) Government policies  are helping the Brits with excessive alcohol drinking. 

3. - Find the words or phrases in the text that correspond in meaning to the words and 
definitions given here (1 point; 0.25 each). 

a) mingle 

b) essential 



c) presumption 

d) stopped 

4.- Pronunciation (1 point; 0.25 each) 

a) In which of the following words is the ending “-ed” pronounced /t/? planted, folded, 
delivered, bumped. 

b) Write the word whose underlined letters are pronounced differently: food, fool, cook, boot. 

c) In which of the following words are the endings “s” or “es” pronounced /iz/: carries, trucks, 
loves, shines. 

5.- Complete the second sentence of each pair so that it has the same meaning as the first 
one. You must use the word or expression in italics (1.5 points; 0.5 points each) 

A) I had cleaned all the windows before the storm. 

All the windows… 

B) ‘Donald, are you British or American?’ Jane inquired. 

Jane asked… 

C) The train left at 6 o’clock and we arrived just after that. 

When we… 

6.- Describe young people’s drinking habits (Approximately 120 words; 3 points) 

 


